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“This is the definitive history of the political 
economy of mid-20th century unionism 
among creative workers in New York.”  
Catherine Fisk, author of Writing for Hire: 
Unions, Hollywood, and Madison Avenue

“In this remarkable book, Shannan Clark 
reveals the radicalism that coursed through 
the culture industries in mid-twentieth-
century New York, showing how the political 
efforts and dissident organizing carried out by 
writers, editors, designers and other cultural 
workers helped to shape consumer capitalism.”  
Kim Phillips-Fein, author of  Fear City: New 
York’s Fiscal Crisis and the Rise of Austerity 
Politics


